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Development Department, Edinburgh (1988).
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London (2000)
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Employment in Retailing : trends and issues. Chapter 14 (p239-256) of Johnson G.
(Ed) Business Strategy and Retailing. Chichester : Wiley (1987).
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The Retail Sector. Chapter 4 (p42-65) of Jones P (Ed) Management in Service
Industries. Pitman : London (1989).

Interlink Express plc. Case Study published in Department of Trade and Industry (Ed)
Electronic Trading. HMSO : London (1990).

Physical Distribution Management. Chapter 7 (p154-186) of Howe W S (ed) Retailing
Management. MacMillan : Basingstoke (1992).

The Rise and Fall of Mass Marketing? Food Retailing in Great Britain since 1960.
Chapter 4 (p58-92) of Tedlow R S and G Jones (eds) The Rise and Fall of Mass
Marketing. Routledge : London (1993).
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McGoldrick (ed) Cases in Retail Management. Pitman : London (1994).
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retailing, p310-335 of Jones G and N J Morgan (eds) Adding Value : Brands and
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(with J P Freathy) Understanding Retail Employment Relations, p178-195 (Chapter 9)
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retail geography. Longman : Harlow. (1996)

A Review of Retail Co-operatives in the United Kingdom, p187-192 of Hurp W and D
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The Retail Logistics Transformation, p1-22 (Chapter 1) of Fernie J and L Sparks (eds)
Logistics and Retail Management. Kogan Page : London (1998)

The Rise of the Large Format Food Store, Chapter 1 of C Baret, S Lehndorff and L
Sparks (eds) Flexible Working in Food Retailing. Routledge : London (2000)




Employment in Food Retailing, Chapter 2 of C Baret, S Lehndorff and L Sparks (eds)
Flexible Working in Food Retailing. Routledge : London (2000)
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Issues in Food Retailing in Scotland, p32-45 of McCormick J (ed) Healthy Food
Policy: on Scotland's Menu? Scottish Council Foundation and Joseph Rowntree
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Critical Concepts: Retailing. Four Volumes. Taylor and Francis: London (2002).
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Book. FT Prentice Hall: Harlow (2003).
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The Retailing Book. FT Prentice Hall: Harlow (2003).

Retail Logistics, p 251-272 of P Freathy (ed) The Retailing Book. FT Prentice Hall:
Harlow (2003).
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and L Sparks (eds) Logistics and Retail Management. Second edition Kogan Page :
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(with D Smith) Logistics in Tesco: past, present and future, p101-120 (Chapter 6) of
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Page : London (2004).

(with D Smith) Temperature-controlled supply chains, p121-137 (Chapter 7) of Fernie J
and L Sparks (eds) Logistics and Retail Management. Second edition Kogan Page :
London (2004).

(with B Wagner) Transforming technologies: retail exchanges and RFID, p188-208
(Chapter 10) of Fernie J and L Sparks (eds) Logistics and Retail Management. Second
edition Kogan Page : London (2004).

(with M West) Enterprise Resource Planning (ERP) Systems: issues in implementation,
p209-230 (Chapter 11) of Fernie J and L Sparks (eds) Logistics and Retail Management.
Second edition Kogan Page : London (2004).

(with D Smith) Temperature-controlled supply chains, p179-198 (Chapter 12) of
Bourlakis M and P Weightman (eds) Food Supply Chain Management. Blackwell: Oxford
(2004).




C: Refereed Articles

A Note upon Retail Employment and Superstore Development. Service Industries
Review, 1(3), 44-61 (1981).

(with Davies B K) Policies for the Location of Large Stores. Area, 13(3), 232-235
(1981).

Female and Part-time Employment within Superstore Retailing. European Journal of
Marketing, 16(7), 16-29 (1982).

Structure Planning and Retail Planning - the example of South Wales. Cambria, 9(2),
1-15 (1982).

Employment and Superstores. The Planner, 69(1), 16-17 (1983).

(with Burt S and Dawson J A) Structure Plans and Retailing Policies. The Planner,
69(1), 11-13 (1983).

Employment Characteristics of Superstore Retailing. Service Industries Journal, 3(1),
63-78 (1983).

(with Kay D, Kay N and Hirst P) Micros and Models ; teaching stream-flow using the
Manning equation. Teaching Geography, 9(1), 26-30 (1983).

(with Sumner G N) Micros in Control - On-line Weather Data Acquisition using a BBC
Microcomputer. Weather, 39(7), 212-218 (1984).

(with Sumner G N) Lightning Never Strikes Twice. Area, 16(2), 109-114 (1984).

(with Sumner G N) A Micro-computer Based Weather Station Monitoring System.
Journal of Microcomputer Applications, 7, 233-242 (1984).

The Changing Structure of Physical Distribution in Retail Companies : an example from
the grocery trade. Transactions of the Institute of British Geographers, 11(2), 147-154
(1986).

(with Aitken P) Retail Planning Policies in Scottish Structure Plans. Land Development
Studies, 3(1), 59-75 (1986).

(with Aitken P) The Scottish Development Agency : a case for co-ordination? Regional
Studies, 20(5), 476-480 (1986).

(with Davies K) ASDA-MFI : the superstore and the flat-pack. International Journal of
Retailing, 1(1), 55-78 (1986).

(with Dawson J A) Information Provision for Retail Planning. Planner, 72(7), 23-26
(1986).



(with Dawson J A) New Technology in UK Retailing : issues and responses. Journal of
Marketing Management, 2(1), 7-29 (1986).

(with Dawson J A and Findlay A M) Defining the Local Labour Market : an application of
log-linear modelling to the analysis of labour catchment areas. Environment and
Planning A, 18(9), 1237-1248 (1986)

(with Dawson J A and Findlay A M) The Importance of Store Operator on Superstore
Employment Levels. Service Industries Journal, 6(3), 349-361 (1986).

(with Davies K) Superstore Development in Wales. Cambria, 14(1), 1-16 (1987).

(with Dawson J A and Findlay A M) The Impact of Scanning on Employment in UK Food
Stores : a preliminary analysis. Journal of Marketing Management, 2(3), 285-300
(1987).

Retailing in Enterprise Zones : the example of Swansea. Regional Studies, 21(1), 37-42
(1987).

(with Dawson J A and Findlay A M) The Employment Implications of Locational Decision
Making : the case of in-town and out-of-town superstores. International Journal of
Retailing, 3(2), 35-47 (1988).

(with Lord J D, Moran W and Parker A J) Retailing on Three Continents : the discount
food store operations of Albert Gubay. International Journal of Retailing, 3(3), 1-54
(1988).

(with Mitchell J W) Technology and Bank Marketing Information Systems. Journal of
Marketing Management, 4(1), 50-60 (1988).

(with Mitchell J W) Bank Marketing Information Systems in the Major UK Banks.
International Journal of Bank Marketing, 6(5), 14-28 (1988).

(with B K Davies) Superstore Retailing in Great Britain 1960-1986 : results from a new
database. Transactions of the Institute of British Geographers, 14(1), 74-89 (1989).

(with B K Davies) Planning Applications for Food Superstores 1960-1986 : Great Britain
and South Wales. Land Development Studies, 6, 147-164 (1989).

(with J R Beaumont) 'Information Technology is a Source of Competitive Advantage'’; a
commentary with reference to retailing. International Journal of Information Resource
Management, 1(1), 28-36 (1990).

Spatial-Structural Relationships in Retail Corporate Growth : a case study of Kwik Save
Group P.L.C. Service Industries Journal, 10(1), 25-84 (1990).

(with B K Davies) Food Superstore Retailing in Great Britain 1960-1986 : on the
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campaign trail? Transactions of the Institute of British Geographers, 15(2), 245-7,
(1990).

Retailing in the 1990s : differentiation through customer service? lIrish Marketing
Review, 5(2), 28-38, (1991).

Employment in DIY Superstores. Service Industries Journal, 11(3), 304-323, (1991).

(with Burt S) Car Parking Standards for Retailing : a research note. Journal of Property
Research, 8(3), 271-7, (1991).

Customer Service in Retailing - the next leap forward? Service Industries Journal,
12(2), 165-184, (1992).

Restructuring Retail Employment. International Journal of Retail and Distribution
Management, 20(3), 12-19, (1992).

(with Lillie M) The Buying Behaviour of Air Freight Forwarders. International Journal of
Physical Distribution and Logistics Management, 23(1), 14-22, (1993).

(with P Freathy) Sunday Working in the Retail Trade. International Journal of Retail
and Distribution Management, 21(7), 3-9, (1993).

(with D L G Smith) The Transformation of Physical Distribution in Retailing : the
example of Tesco plc. International Review of Retail, Distribution and Consumer
Research, 3(1), 35-64, (1993).

(with J P Freathy) Research Note: Employment in DIY Superstores - an update. Service
Industries Journal, 14, 278-284, (1994).

(with S L Burt) Structural Change in Grocery Retailing in Great Britain: a discount re-
orientation? International Review of Retail, Distribution and Consumer Research, 4,
195-217, (1994).

(with J P Freathy) Contemporary Developments in Employee Relations in Food
Retailing. Service Industries Journal, 14, 499-514, (1994).

(with S Livingstone) The New German Packaging Laws : effects on firms exporting to
Germany International Journal of Physical Distribution and Logistics Management, 24,7,
15-25 (1994)

The Logistics Transformation of British Retailing : concepts and questions.
International Journal of Logistics Management, 5(2), 53-61 (1994).

Consumer Co-operation in the United Kingdom 1945-1993. Journal of Co-operative
Studies, 79, 1-64 (1994). Translated and Reprinted as The Distribution System and
Consumer Co-operatives in Europe - the case of the United Kingdom. Reports of the
Consumers' Co-operative Institute Japan, 9, 5-64 (1995) (in Japanese).




(with A Broadbridge, K Davies and P Freathy) Distance Learning and Post-Graduate
Courses in Retail Management. Journal of Teaching in International Business, 6, 2, 21-
38 (1994).

(with S L Burt) Understanding the Arrival of Limited Line Discount Stores in Britain.
European Management Journal, 13, 110-19 (1995).

(with J P Freathy) The employment structure of the Sunday labour market in retailing:
a comparative analysis of DIY and grocery superstores in Scotland and in England and
Wales. Environment and Planning A, 27, 471-487 (1995).

(with J P Freathy) Flexibility, labour segmentation and retail superstore managers: the
effects of Sunday trading, International Review of Retail, Distribution and Consumer
Research, 5, 361-386 (1995)

(with J P Freathy) Henry Ford and Retailing: the Ford Commissaries 1919-1942._Irish
Marketing Review, 8, 42-47 (1995).

Restructuring Scottish Grocery Retailing : the rise and demise of Shoprite and Wm Low.
International Journal of Retail and Distribution Management, 23,10, 28-36 (1995).

Reciprocal Retail Internationalisation : The Southland Corporation. Ito-Yokado and 7-
Eleven Convenience Stores. Service Industries Journal, 15,4, 57-96 (1995).

Investment Recommendations and Commercial Reality in Scottish Grocery Retailing.
Service Industries Journal, 16, 165-190 (1996).

Challenge and Change : Shoprite and the restructuring of grocery retailing in Scotland.
Environment and Planning A, 28, 261-284 (1996).

The Census of Distribution : 25 years in the dark. Area, 28, 89-95 (1996).

Space Wars : Wm Low and the Auld Enemy. Environment and Planning A, 28, 1465-
1484 (1996).

From Coca-Colonization to Copy-Cotting : The Cott Corporation and Retailer Brand Soft
Drinks in the UK and the US. Agribusiness, 13, 153-167 (1997). Translated and
Reprinted as La Marca Commerciale nella Categoria Cole : il caso della Cott
Corporation, Trade Marketing, 24/98, 111-139 (1998). (in Italian).

(with S L Burt) Performance in Food Retailing : a cross-national consideration and
comparison of retail margins. British Journal of Management, 8, 133-150 (1997).

(with S Hart, A Smith and N Tzokas) Are Loyalty Schemes a Manifestation of
Relationship Marketing? Journal of Marketing Management, 15, 541-562 (1999)

(with C Wright) Loyalty Saturation in Retailing : exploring the end of retail loyalty
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cards? International Journal of Retail Distribution Management, 27,10, 429-439 (1999).

(with A Smith) The Role and Function of the Independent Small Shop: the situation in
Scotland. International Review of Retail, Distribution and Consumer Research, 10, 205-
226 (2000).

(with A Smith) The Independent Small Shop in Scotland. Scottish Geographical
Journal, 116,1, 41-58 (2000)

Seven-Eleven Japan and The Southland Corporation: a marriage of convenience?
International Marketing Review, 17, 4/5, 401-415 (2000).

(with S L Burt) The Implications of Wal-Mart's Takeover of Asda. Environment and
Planning A, 33, 1463-1487 (2001)

Cataloguing Change: Argos Catalogues in 1973 and 1998. International Journal of
Retail and Distribution Management, 29, 427-441 (2001)

(with A Smith) Planning for Small-Scale Retailing: evidence from Scotland. Planning
Theory and Practice, 2, 3, 277-292 (2001)

“The Findings Have Surprised Some Shoppers”. International Journal of Retail and
Distribution Management, 30, 126-133 (2002)

(with K Mellahi and T P Jackson) An Exploratory Study into Failure in Successful
Organizations: the case of Marks and Spencer. British Journal of Management, 13, 15-
29 (2002).

(with S L Burt, K Mellahi and T P Jackson) Retail Internationalisation and Retail
Failure: issues from the case of Marks and Spencer. International Review of Retalil,
Distribution and Consumer Research, 12, 191-219 (2002).

Being the Best? Co-operative Retailing and Corporate Competitors. Journal of Co-
oparative Studies, 35, 1, 7-26 (2002).

(with A Findlay) European Retail Journals: a bibliometric analysis. International
Journal of Retail and Distribution Management, 30, 373-382 (2002)

(with SL Burt) Corporate Branding, Retailing and Retail Internationalisation.
Corporate Reputation Review, 5, 194-212 (2002).

(with A Smith, S Hart and N Tzokas) Retail Loyalty Schemes: results from a consumer
diary study. Journal of Retailing and Consumer Services, 10, 109-119 (2003).

(with B Wagner) Retail exchanges: a research agenda. Supply Chain Management:
an international journal, 8, 1, 17-25 (2003).

A Catalogue of Success? Argos and Catalogue Showroom Retailing. Service Industries
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(with SL Burt) E-commerce and the Retail Process: a review. Journal of Retailing and
Consumer Services, 10, 275-286 (2003).

(with SL Burt) Power and Competition in the UK Retail Grocery Market. British
Journal of Management, 14, 237-254 (2003).

(with S L Burt and J A Dawson) Failure in International Retailing: research
propositions. International Review of Retail, Distribution and Consumer Research, 13,
355-373 (2003).

(with E Martinelli) Food Retailers and Financial Services in the UK: a Co-opetetive
perspective. British Food Journal, 105, 577-590 (2003).

(with A Smith) Making Tracks: Loyalty cards as consumer surveillance. European
Advances in Consumer Research, 6, 368-373 (2003).

(with A Smith) All about Eve? Journal of Marketing Management, 20, 3-4, 363-385
(2004).

(with A Smith, S Hart and N Tzokas) Delivering Customer Loyalty Schemes in
Retailing: exploring the employee dimension. International Journal of Retail and
Distribution Management, 32, 4, 190-204 (2004)

(with M Palmer) Investment Bank Analysts and Retail Research. Environment and
Planning A, 36, 1521-1528 (2004).

(with S L Burt and J A Dawson) The International Divestment Activities of European
Grocery Retailers. European Management Journal, 22, 483-492 (2004).

(with J A Dawson and A Findlay) Commentary: The UK Research Assessment
Exercise (RAE) 2001 and Retail Research Output. International Review of Retail,
Distribution and Consumer Research, 14, 479-491 (2004).

(with T P Jackson and K Mellahi) Shutting Up Shop: The International Exit Process in
Retailing. Service Industries Journal, 25, 355-371 (2005).

(with S Cummins, M Petticrew and A Findlay) Large Scale Food Retail Interventions and
Diet. British Medical Journal, 330, 683-4 (2005)

Editorial — Special Issue on Assessing Retail Productivity. International Review of Retalil,
Distribution and Consumer Research, 15, 227-236 (2005).

(with T P Jackson) Retail Internationalisation: Marks and Spencer in Hong Kong.
International Journal of Retail and Distribution Management, 33, 766-783 (2005).

(with S Cummins, A Findlay and M Petticrew) Healthy Cities: The impact of food retail-
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led regeneration on food access, choice and retail structure. Built Environment, 31, 4,
288-301 (2005).

(with M Petticrew, S Cummins, C Ferrell, A Findlay, C Higgins, C Hoy, A Kearns and L
Sparks) Natural experiments: an underused tool for public health? Public Health, 119,
751-757 (2005).

(with S Cummins, M Petticrew, C Higgins, A Findlay, and L Sparks) Large scale food
retailing as an intervention for diet and health: quasi-experimental evaluation of a
natural experiment. Journal of Epidemiology and Community Health, 59, 1035-1040
(2005). Published together with “From Steam Engines to Sunny Delight” (JECH
Gallery), p1034.

(with S Burt, K Davies and A McAuley) Retail Internationalisation: from formats to
implants . European Management Journal, 23, 195-202 (2005) (Reprinted in Elsevier
Food International Executive Outlook, Vol 5 No 3, 34-43, 2005)
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